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Major Investments

⋅�Major French industrial gas supplier 
Air Liquide plans to build a facility 
in Saxony-Anhalt’s Agro-Chemical 
Park Piesteritz capable of producing 
up to 70,000 tons of liquid CO2 per 
year beginning in 2012. The plant 
will allow the company to better 
serve markets in eastern Germany 
and western Poland.

⋅�Braskem, Brazil’s largest chemi-
cal company, has purchased two 
polypropylene factories in Germany 
from US-based Dow Chemical. Each 
year, the facilities in Wesseling and 
Schkopau can produce roughly half a 
million tons of the polymer, which is 
used to make packaging, plastic parts 
and other products.

⋅�The leading Chinese construction 
machinery builder XCMG is invest-
ing about EUR 50 million in a new 
R&D facility in Krefeld, North Rhine-
Westphalia. It will create roughly 
100 jobs and is meant to help the 
company develop more efficient and 
eco-friendly machines that can be 
sold on the European market.

⋅�July saw Motherson Sumi, a globally 
active Indian auto parts maker spe-
cializing in mirror systems and ve-
hicle wiring, pay EUR 72.2 million to 
the Austrian holding company Cross 
Industries for an 80 percent stake in 
Peguform, the German auto interi-
ors manufacture based in Bötzingen, 
Baden-Württemberg.

⋅�Munich-based Infineon, Europe’s 
second-largest microchip and semi-
conductor manufacturer, is respond-
ing to increasing demand by invest-
ing about EUR 250 million in a new 
plant in Dresden for producing its 
cutting-edge semiconductors, creat-
ing 250 new jobs. 

⋅�IHI Charging Systems International 
GmbH (ICSI), a joint venture be-
tween Germany’s Daimler AG and 
Japan’s IHI Group, is investing EUR 
49.4 million to expand its factory 
for producing highly efficient turbo-
chargers for diesel and petrol engines 
in Ichtershausen, Thuringia, creating 
over 140 new jobs.

⋅�Daimler has brought even more 
good news for Thuringia. The compa-
ny announced it will invest roughly 
EUR 90 million in a new plant in 
Arnstadt for producing aluminum 
car crankcases with cylinder surfaces 
coated with the company’s friction- 
and wear-reducing NANOSLIDE tech-
nology, creating an initial 80 jobs.

⋅�The American express package deliv-
ery service UPS will invest appr. USD 
200 million to expand and modern-
ize its facility near Cologne/Bonn 
Airport, its European hub for over 
25 years. The investment, its largest 
ever outside the US, will massively 
increase its handling capacity and 
create 200 new jobs.

⋅�Japan’s Yaskawa, a leading manufac-
turer of industrial robots and drive 
technology, held a groundbreaking 

ceremony in September for its new 
European headquarters in Allershau-
sen, near Munich. The appr. EUR 
12.5 million facility, expected to 
open in 2012 and create 50 jobs, will 
also boast a showroom.

⋅�US-based automotive giant Ford 
will reportedly invest about EUR 47 
million to expand its operations in 
Saarlouis, where it produces Ford 
Focus models and will soon begin 
producing its electric version, creat-
ing 150 new jobs. It will also add 50 
permanent positions at its Cologne 
plant for subcompact cars.

⋅�UK-based pharmaceuticals giant 
GlaxoSmithKline has announced it 
will invest EUR 30 million to expand 
its site in Dresden, where over 600 
employees produce flu vaccines for 
the global market. The new building, 
expected to open in late 2012, will 
house offices as well as syringe-pack-
aging operations.

⋅�Amazon is continuing its rapid ex-
pansion in Germany. In addition to 
opening two massive new logistics 
centers in North Rhine-Westphalia 
and Bavaria, the US-based online re-
tailing giant is investing over EUR 32 
million in a consumer-support call 
center in Berlin, creating up to 400 
new jobs by 2014. 
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⋅�A 600-guest celebration was held in 
Frankfurt, Hessen, in early Septem-
ber to mark the opening of the city’s 
first Vietnamese bank. While the 
branch is also VietinBank’s first one 
outside Vietnam, others are planned 
throughout Europe. (7)

⋅�Poland-based Trans.eu, a major 
online platform for exchanging in-
formation about available loads and 
freight vehicles from all over Europe, 
has opened its first German office in 
Lauenau, Lower Saxony. (8)

⋅�Liebherr has opened an appr. EUR 
6 million academy in Rostock, 
Mecklenburg-Vorpommern, to pro-
vide professional training to its own 
employees and others. The company 
manufactures maritime cranes in 
the city’s harbor, where it employs 
roughly 1,000 people. (9)

⋅�The NRW.INVEST business-devel-
opment agency has launched its 
new location-marketing campaign 
“Germany at its best: Nordrhein-
Westfalen” to showcase and draw 
even more international investors to 
the state. Visit www.germanyatits-
best.de. (10)

News from the Federal States

⋅�September saw the opening of a 
new “eLab” at the Centre for Solar 
Energy and Hydrogen Research 
Baden-Württemberg (ZSW) in Ulm, 
dedicated to R&D related lithium-ion 
battery technologies for electric ve-
hicles. (1)

⋅�SORA Composites, a French supplier 
of automotive components made 
of light-weight composite materi-
als, recently opened a new office in 
Munich in order to be able to better 
serve its clients in Bavaria’s thriving 
automobile industry. (2)

⋅�Several recent reports confirm that 
Berlin’s economy is continuing to 
grow. Between 2005 and 2010, the 
city-state’s economy grew by 13 
percent, almost double the national 
average, driven mainly by increases 
in heavy industry, construction and 
tourism. (3)

⋅�In the decade since its founding, the 
Brandenburg Economic Develop-
ment Board (ZAB) has succeeded in 
attracting 121 settlement and 225 
technology projects to the state’s 
northwestern quadrant, creating 
3,328 jobs, primarily in logistics and 
renewable energies. (4)

⋅�With its massive port, innovative 
technology park, well-connected air-
port and leading freight village, the 
city-state of Bremen has transformed 
itself into an ideal location for any 
sector in aerospace, industry, logis-
tics or trade. (5)

⋅�A recent survey ranked Hamburg as 
the German city with the best eco-
nomic outlook, predicting a 13.6 per-
cent rise in economic performance by 
2017. The Economic Intelligence Unit 
also named it Germany’s most livable 
city in terms of quality of life. (6)
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⋅�The innovative strength of Rhein-
land-Pfalz’s chemical industry 
continues to set global standards and 
attract major companies, such as the 
tire manufacturer Michelin. Roughly 
90 percent of its chemical companies 
have fewer than 500 employees. (11)

⋅�Ford has announced that its facilities 
in Saarlouis, Saarland, will continue 
building the next generation of the 
Ford Focus as well as its all-electric 
model, beginning in 2012. The auto 
maker employs about 6,500 people 
in the state. (12)

⋅�US-based Johnson Controls, the 
world’s leading supplier of start-stop 
batteries for automobiles, is investing 
EUR 75 million to expand its produc-
tion facility in Zwickau, Saxony, cre-
ating 100 new jobs. (13)

⋅�In September, specialty chemicals 
group Lanxess opened a new plant in 
Bitterfeld, Saxony-Anhalt,  that will 
produce membrane filter products 
for water treatment technology. The 
appr. EUR 30 investment will create 
about 200 jobs. (14)

 

⋅�Schleswig-Holstein will play a major 
role in Germany’s expedited efforts 
to boost energy obtained from renew-
able sources by building roughly  
700 km of high and extra-high volt-
age power transmission lines at 
twice the usual speed. (15)

⋅�Thuringia’s LEG state development 
corporation reports that roughly 77 
percent of its appr. 7,430 hectares of 
commercial space is in use and that 
it expects more development in the 
near future. The US trade magazine 
Site Selection recently named the state 
the top investment location in West-
ern Europe. (16)
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FDI

“Trans-Atlantic business relations are 
hardly ever this healthy … and num-
ber among the strongest and stablest in 
the world,” said Frank Riemensperger, 
Executive Vice President of the Ameri-
can Chamber of Commerce in Ger-
many (AmCham Germany), upon 
the release in early September of his 
group’s most recent survey of German 
subsidiaries of American companies. 
The survey’s respondents confirmed 
that they view Germany as one of the 
most technologically innovative coun-
tries in the world, particularly in the 
machine-building, electrical-engineer-
ing, auto-manufacturing and chemi-
cal industries. They also pinpointed 
the strengths of German companies 
as being their cutting-edge, customer-
focused R&D, the high skill levels of 
their employees and their proximity 
to European markets. The survey also 
found that, in the first eight months of 

2011, US-based companies purchased 
84 German firms, bringing the total of 
American-owned German companies to 
roughly 2,200, with a combined work-
force of appr. 800,000. In addition, 
survey respondents said that almost 90 
percent of the American companies ac-
tive in Germany were expecting growth 
to continue through 2011 and that half 
of them plan on increased hiring.

Germany and Its Competitors

A number of recent studies underscore 
Germany’s strength as an invest-
ment location. The World Economic 
Forum’s “Global Competitiveness 
Report 2011-2012,” released in early 
September, analyzed more than 100 
indicators of competitiveness in 12 
categories for 142 countries based on 
economic data and a survey of lead-
ing international executives. Although 
this year’s survey saw Germany slip 

one spot in the ranking – from fifth 
to sixth place behind Switzerland, 
Singapore, Sweden, Finland and the 
US – it was still able to boost its over-
all score. Germany especially stood 
out for its second-best infrastructure 
(behind Hong Kong), fourth place in 
the “business sophistication” category 
and fifth-place in the “market size” cat-
egory. Likewise, it climbed to seventh 
place worldwide in the “innovation” 
category. Germany also distinguished 
itself many times among the indica-
tors, which testified in particular to the 
strength of its infrastructure and qual-
ity of its R&D.
The faith that international corpora-
tions place in Germany as a reliable 
investment location with strong 
growth opportunities was also recently 
confirmed by the UNCTAD’s “World 
Investment Report.” In 2010, FDI in-
flows from abroad soared above USD 
46 billion, putting Germany in second 
place in Europe behind Belgium and 
sixth worldwide. The figure for inward 
FDI stocks was over USD 674 billion, 
lifting Germany from sixth to fifth 
place worldwide. The boost can be at-
tributed to Germany’s comparatively 
quick recovery from the financial cri-
sis, diversified industrial structures and 
strong domestic market.
Germany also received top marks in 
Ernst & Young’s “European Automo-
tive Survey 2011.” The study, based 
on interviews with executives at 307 
companies in Europe’s automotive 
industry, analyzed the current busi-
ness situation, expectations and sales 
prognoses. It ranked Germany first in 
three of its four competitive categories, 
including innovative strength, product 
quality and productivity. Germany only 
trailed behind China and India in the 
category for production costs. Likewise, 
more than half of those surveyed said 
they also believed Germany had the 
greatest chances of developing into the 
world’s leading supplier of electric au-
tomobiles.

Source: World Economic Forum, Global Competitiveness Index 2011-2012
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Cleantech News

About the Industry
⋅�In the first half of 2011, Germany ob-

tained a record amount of its energy 
– over 20 percent – from renew-
able sources. The greatest gain was 
from photovoltaics, which surpassed 
hydropower for the first time.

⋅�In August, the Federal Cabinet adopt-
ed the second Energy Efficiency Ac-
tion Plan, confirming that Germany 
will meet the EU’s energy-savings 
target of 9 percent by 2016.

⋅�In September, the Federal  Minis-
try for Economics and Technology 
(BMWi) hosted a conference to dis-
cuss opportunities for the maritime 
industry and other sectors, which 
originated from the government’s 
effort to install offshore wind parks 
with ca. 25,000 MW of capacity by 
2030. Exploiting these and other 
marine-engineering opportunities 
is part of Germany’s new National 
Masterplan for Maritime Technolo-
gies (NMMT).

⋅�September saw the opening of the 
world’s most efficient and highest-
capacity combined-cycle power 
station in Irsching, with an output 
of 561 MW and record efficiency of 
above 60 percent.

⋅�Berlin’s Beuth University of Applied 
Sciences now offers the world’s first 
English-language distance-learning 
program awarding a “renewable en-
ergy MBA.”

⋅�Construction has begun on the Geo-
thermalCenter Bochum (GZB), a 
hub for geothermal-energy research 
and knowledge-transfer.

⋅�Germany’s SUGAR project, aiming 
to produce natural gas from marine 
methane hydrates and sequester 
industrially produced CO2 in marine 
sediments, has entered its second 
phase.

⋅�The Federal Ministry of Economics 
and Technology (BMWi) named the 
winners of its “Architecture with 

Energy” award for projects combin-
ing architectural excellence with in-
novative, energy-saving technologies.

⋅�In August, a new “plus energy” 
school building – i.e., one generat-
ing more energy than it uses – was 
opened near Berlin as part of a BM-
Wi-supported project.

About Companies

⋅�The KfW development bank has 
pledged around EUR 280 million in 
loans to Global Tech I, a massive 
offshore wind park in the North Sea. 
Over the next five years, the bank 
will make over EUR 100 billion avail-
able for energy investments.

⋅�Siemens has broken off its solar ac-
tivities into a separate division and 
plans to increase investments in pho-
tovoltaics. It is also moving its global 
wind-energy headquarters from Den-
mark to Hamburg, creating several 
hundred jobs.

⋅�IBC Solar has completed construc-
tion of an 11 MWp solar park in Su-
kow, Mecklenburg-Vorpommern.

⋅�Market leader SMA Solar reported 
sales of solar inverters with a capaci-
ty of 3.1 GW for the first half of 2011.

⋅�SolarWorld and a number of other 

firms are building a module-recycling 
facility at Saxony-Anhalt’s Bitterfeld-
Wolfen Chemical Park.

⋅�Q-Cells has launched a 130 MWp 
production line for its Q.PEAK solar 
modules in Thalheim, Saxony-An-
halt.

⋅�ZF Friedrichshafen, the driveline 
and chassis provider has purchased 
Belgium-based Hansen Transmis-
sions, a maker of wind-turbine gear-
boxes.

Electromobility

⋅�The Karlsruhe Institute of Tech-
nology (KIT) is investing EUR 200 
million in an R&D center focused on 
reducing costs for electric-car batter-
ies and drives.

⋅�Karlsruhe has opened an eMobility 
Center, where 17 companies and re-
search institutions showcase electro-
mobility products and technologies.

⋅�The Association for Electrical, Elec-
tronic & Information Technologies 
(VDE) is building a new center in Of-
fenbach to test batteries for electric 
vehicles and devices.

⋅�BMWi announced the government 
would add EUR 1 billion in targeted 
support “to advance basic research 
for battery and storage technologies 
as well as material and energy ef-
ficiency.”

⋅�A team from the Offenburg Univer-
sity of Applied Sciences has set the 
record for distance traveled in an 
electric car on a single battery charge 
(1,631.5 km).

⋅�Bosch is teaming up with BASF and 
ThyssenKrupp to build an appr. EUR 
75 million pilot facility and produc-
tion plant in Eisenach, Thuringia, for 
lithium-ion batteries for non-automo-
tive uses.

⋅�Siemens and Volvo have announced 
a joint effort to develop drive systems 
for electric cars.

⋅�Volkswagen has unveiled NILS, a 
one-seat electric concept car geared 
mainly to commuters.

Solar roof of SMA Solar in Niestetal
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Industry News

⋅�The German seaports of Hamburg, 
Bremen and Bremerhaven reported 
greater-than-expected freight business 
in the first six months of 2011 as a re-
sult of sharply rising trade with Asia, 
Eastern Europe and the Americas.

⋅�Revenues in Germany’s logistics 
industry are expected to total about 
EUR 200 billion in 2011, climbing 
back to pre-crisis levels. Particular 
growth has been seen in air traffic, 
which grew a record 21.4 percent in 
2010.

⋅�Germany has replaced Great Britain 
as the country with the third-highest 
volume of music sales behind the US 
and Japan. In 2010, downloads ac-
counted for one-tenth of all sales, or 
EUR 166 million.

⋅�Revenues in Germany’s thriving gam-
ing industry grew 6 percent in 2010 
to reach EUR 1.86 billion – surpass-
ing those of both the music industry 
and cinema-going – as it attracts 
global talent and enjoys a lively start-
up scene.

⋅�Between 2000 and 2010, revenues 
from exported technological servic-
es grew 180 percent to reach ca. EUR 
42 billion and almost a quarter of all 
German service exports. Particular 
demand is seen for German patents 
and licenses.
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News in Brief

⋅�US software company Geomagic is 
investing EUR 14.2 million to expand 
its European headquarters in Stutt-
gart, creating 32 jobs.

⋅�US-based Affinnova, a global leader 
in marketing innovation software 
and services, is investing EUR 1.4 mil-
lion to open an office in Germany.

⋅�Sweden’s Freespee, a leader in soft-
ware for call tracking and pay-per-
call solutions, has opened an office 
in Berlin.

⋅�The Federal Ministry of Economics 
and Technology has launched its 
“German Silicon Valley Accelera-
tor” project, offering grants to Ger-
man IT start-ups to spend time in 
Silicon Valley to forge new ties with 
the US market.

⋅�Dutch transport company Raben is 
investing EUR 9.5 million to open a 
new warehouse in Würzburg, creat-
ing 80 jobs.

⋅�Online retailer Redcoon GmbH will 
invest EUR 58 million to build its 
main European logistics hub in Er-
furt, creating up to 500 jobs.

⋅�WorldOne, the US-based leader in 
global healthcare fieldwork, is invest-
ing EUR 3.7 million in a new office in 
Hamburg, creating 12 jobs.

⋅�Dutch food-retailing giant Ahold will 
reportedly be exporting its “AH to go” 

convenience stores to Germany later 
this year.

⋅�France’s Amorino, a rapidly expand-
ing retailer of organic, all-natural ice 
creams, has opened its seventh Ger-
man store in Munich.

⋅�Anton & Konsorten, a Swiss retailer 
of fresh pastas and sauces expanding 
in Germany, has opened its first res-
taurant in Berlin.

⋅�The Kerry Group, an Irish food ingre-
dients and flavors company, has ac-
quired SuCrest GmbH, a leading pro-
vider of sweet ingredients in Europe.

⋅�Wietze, Lower Saxony, is home to a 
new poultry-processing plant opened 
by Celler Land Frischgeflügel 
GmbH, creating 325 jobs.

⋅�Sweden’s KommtEssen, a service 
delivering ingredients and recipes 
for a week’s worth of dinners, is now 
available in four German cities.

⋅�Willy Benecke GmbH is opening a 
plant to annually process up to 3,000 
tons of gum arabic in Wittenburg, 
Mecklenburg-Vorpommern.

⋅�Hirata, the Japanese production 
engineering company, is turning its 
Mainz-based subsidiary into its Euro-
pean headquarters.

⋅�Lighting group Osram has an-
nounced the launch of its appr. EUR 
20 million OLED pilot production 
line in Regensburg.

⋅�The Association of German Cham-
bers of Industry and Commerce 
(DIHK) reports that about 18,000 
companies in the new federal states 
are looking for successors by 2014.

⋅�At a recent meeting of the German 
Brands Association, Federal Minister 
of Economics and Technology Philipp 
Rösler stressed his efforts to improve 
protections of “Made in Germany” 
products to guarantee a level playing 
field.

⋅�In its effort to attract and make use 
of highly skilled foreigners, Ger-
many’s government has passed a pio-
neering law recognizing professional 
qualifications and degrees earned 
abroad.
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R & D

⋅�A recent survey conducted by the Al-
exander von Humboldt Foundation 
found that 91 percent of its research 
fellows were interested in prolong-
ing their stay in Germany and gave 
their host country positive reviews, 
particularly praising the facilities 
and atmosphere at German research 
institutions. Each year, the founda-
tion brings over 2,000 researchers 
from around the world to Germany 
for stays of 12-18 months. The survey 
involved ca. 1,700 fellows from over 
90 nations and across all disciplines.

⋅�In August, Germany’s Federal 
Cabinet adopted its ambitious 6th 
Energy Research Program entitled 
“Research for an environmentally 
sound, reliable and affordable energy 
supply.” The program lays out the 
guiding principles and priorities of 
the government’s support policy in 
the field of energy technologies. It 
marks a shift in approach, one that 
emphasizes providing enhanced im-
petus for R&D hastening the develop-
ment and implementation of innova-
tive, energy-saving technologies. The 
2011-2014 energy-research budget 
will thus climb to ca. EUR 3.4 billion, 
a 75 percent increase over the budget 
for the 2006-2009 period. The funds 
will be used in areas of strategic im-
portance for swiftly transforming the 
energy supply: renewable energies, 
energy efficiency, energy storage, 
grid technologies and the integra-
tion of renewable energies into the 
energy supply system. The program 
is a joint project of the Federal Min-
istry for the Environment, Nature 
Conservation and Nuclear Safety, 
the Federal Ministry of Food, Agri-
culture and Consumer Protection, 
the Federal Ministry of Education 
and Research, and the Federal Min-
istry of Economics and Technology, 
which bears lead responsibility for 
the project.
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About Us

New Publication

Among our latest sector-specific infor-
mational brochures is “The Food & 
Beverage Industry in Germany.” In 
addition to being a major producer, 
Germany is also Europe’s largest mar-
ket for food and beverages (EUR 166 
billion in 2010 food retailing revenue). 
These are revolutionary times for the 
industry as it becomes increasingly 
diverse in response to new cultural 
influences and culinary trends, an ag-
ing population and growing concern 
for a healthy lifestyle. But such change 
and diversification only spell opportu-
nity for new players and products in 
Germany’s fourth-largest industry. In 
addition to key facts and figures on this 
thriving industry, the updated 16-page 
brochure offers investors a closer look 
at opportunities in its various market 
segments, ongoing trends, the pioneer-
ing R&D landscape, market location 
advantages and the investment climate 
while also providing success stories and 
information on available financing, 
incentives and, of course, how we can 
help you at all stages of the investment 
process. Download the publication 
from our website (www.gtai.com/publi-
cations) or have it mailed to you free of 
charge: order@gtai.com


